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DETAILED ACTION 



Status of Claims 



2. 



1. 



This action is in reply to the initial filing filed on 14 October 2003. 
Claims 1-20 are currently pending and have been examined. 



3. Examiner's Note: The Examiner has pointed out particular references contained in the prior art 
of record within the body of this action for the convenience of the Applicant. Although the specified 
citations are representative of the teachings in the art and are applied to the specific limitations within the 
individual claim, other passages and figures may apply. Applicant, in preparing the response, should 
consider fully the entire reference as potentially teaching all or part of the claimed invention, as well as 
the context of the passage as taught by the prior art or disclosed by the Examiner. 



4. Claim 5 is objected to because of the following informalities: Claim 5 is dependent on claim 6. 
The Examiner believes this is a typographical error and that claim 5 should depend on claim 4. The 
examiner will assume claim 5 is dependent on claim 4 when considered below. Appropriate correction is 

required. 

5. Claims 4, 5, 12, 13, 18 and 19 are objected to under 37 CFR 1.75(c), as being of improper 
dependent form for failing to further limit the subject matter of a previous claim. Applicant is required to 
cancel the claim(s), or amend the claim(s) to place the claim(s) in proper dependent form, or rewrite the 
claim(s) in independent form. For example, dependent claim 4 is written as: A computer database 
system which enables said publisher to reward said reader for recommending said bound printer 
matter according to claim 1. The dependent claim 4 should be written as: Bound printed matter 
including media according to claim 1, includes a computer database... (to perform something). The 



Claim Objections 



f 
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example clearly illustrates a connection between independent claim 1 and dependent claim 4, which limits 
the claim. 

6. Claims 3, 7, 1 1 , 1 7 and 20 are objected to under 37 CFR 1 .75(c), as being of improper dependent 
form for failing to further limit the subject matter of a previous claim. Applicant is required to cancel the 
claim(s), or amend the claim(s) to place the claim(s) in proper dependent form, or rewrite the claim(s) in 
independent form. The applicant used the wrong preamble. For example, the preamble for dependent 
claim 3 states: Media according to claim 2. The correct method to write the preamble for dependent 
claim 3 is the following: Bound printer matter including media according to claim 2. The claim should 
be written the same way for dependent claim 7 and so forth. 

Claim Rejections - 35 USC § 112 

7. The following is a quotation of the second paragraph of 35 U.S.C. 112: 

The specification shall conclude with one or more claims particularly pointing out and distinctly 
claiming the subject matter which the applicant regards as his invention. 

8. Claims 2, 10, 11, 14, 16 and 17 are rejected under 35 U.S.C. 112, second paragraph, as being 
indefinite for failing to particularly point out and distinctly claim the subject matter which applicant regards 
as the invention. It is unclear whether the claims refer to one or two types of medium. 

9. Claims 5, 13 and 19 recite the limitation "a reward". Claim 10 recites the limitation "Sound 
recording media and media". Claims 11, 14, 17 and 20 recite the limitation "media". Claim 16 recites the 
limitation "Video recording media and media". There is insufficient antecedent basis for this limitation in 
the claim. 

Claim Rejections - 35 USC § 101 

10. 35 U.S.C. 101 reads as follows: 

Whoever invents or discovers any new and useful process, machine, manufacture, or composition of 
matter, or any new and useful improvement thereof, may obtain a patent therefor, subject to the 
conditions and requirements of this title. 
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1 1 . Claims 1-20 are rejected under 35 U.S.C. 101 because the claims recite intended use, printed 
matter and recording media are not statutory. A printed matter does not perform an action, has no 
structure or process. A recording media does not produce a product, process or machine. Therefore, the 
printed matter and recording media do not produce a useful, concrete and tangible result. The applicant 
is advised to amend the claims and convert them to method claims. 

Claim Rejections - 35 USC § 103 
The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all obviousness 
rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

12. Claims 1, 7-9,15 and 20 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Goldberg in view of Suliman Jr. et al. US Publication 2001/0053980 A1 and Werling US Publication 
2004/0007868 A1. 

Claims 1, 9 and 15: 

As per claims 1, 9 and 15 Goldberg teaches media that: 
a) encourages a reader of said bound printed matter to recommend said bound printed matter to one or 
more other person (Goldberg, Carole, Courant Books Editor Hartford Courant page G3). The reader 
can recommend the printed matter for example, a book to another person. Similarly, the listener can 
recommend listening to a particular kind of music and a viewer can recommend watching a certain type of 
movie or television program. 

Goldberg does not teach b) said media enables said reader to register and bound printed matter with 
said bound printed matter's publisher. However, Suliman Jr. et al. teaches a method and system for 
blind electronic warranty registration in paragraph 0002 and further teaches To best serve the consumer, 
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manufacturers often request that the consumer register the product with the manufacturer by way of a 
return postcard" and "Additionally, many manufacturers use the return of these postcards to obtain not 
only personal information such as name and address of their consumers, but demographic information to 
help them in their marketing and research and development effort. n (paragraph 0003). Therefore, it would 
have been obvious to one of ordinary skill in the art at the time of the invention for Goldberg to register 
reader's printed matter with printed matter's publisher. One would have been motivated to register 
reader's printed matter with printed matter's publisher in order to gather data regarding the consumer's 
demographics and for marketing purposes. For clarification purposes, the Examiner cites Suliman Jr. as 
analogous art. The consumer can be construed as the reader and the manufacturer as the publisher in 
the citation of Suliman Jr. 

Goldberg does not teach and c) is printed with a unique alphanumeric identifier. However, Werling 
teaches methods and devices for identifying individual products in paragraph 0001 and further teaches, 
"Unique identifier 25 may include any suitable means for uniquely identifying individual books. For 
example, unique identifier 25 may be a unique number, symbol, bar code or combination thereof. One 
advantage of using a bar code as the unique identifiers of this invention is that publishers, manufacturers 
and other sellers may use existing bar code reader technology. Most publishers already use barcode 
readers for reading inventory and sales control barcodes 23, 26. Thus, a method based upon unique 
bar codes can be incorporated into existing tracking systems used by publishers with minimal or no 
additional cost" (paragraph 0033 and see figure 1 items 23, 25 and 26). Therefore, it would have been 
obvious to one of ordinary skill in the art at the time of the invention for Goldberg to print a unique 
alphanumeric identifier. One would have been motivated to print a unique alphanumeric identifier in 
order to easily identify books, inventory and prevent fraudulent activities. 

Claims 7, 8, 14 and 20: 

As per claims 7, 8, 14 and 20, Goldberg, Suliman Jr. and Werling teaches the printer matter of 
claim 1, sound recording media of claim 9 and video recording media of claim 15 as described above but 
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does not teach in which said media offers a reward to said person(s) to whom said bound printed matter 
is recommended, nor that said reward is a lower price to buy said bound printed matter. However, official 
notice is taken that is old and well known to offer discounts for products in order to entice a person to 
purchase the product. Therefore, it would have been obvious to one of ordinary skill in the art at the time 
of the invention for Goldberg offer a discount reward to the person who has been recommended a printed 
matter in order to persuade them to buy the printed matter. 

13. Claims 2-3, 10-11 and 16-17 are rejected under 35 U.S.C., 103(a) as being unpatentable over 
Goldberg in view of Suliman Jr. et al. US Publication 2001/0053980 A1 in view of Werling US Publication 
2004/0007868 A1 as applied to claims 1, 7-9, 15 and 20 above, and further in view of Zorn US Patent 
6,276,724 B1. 

Claims 2, 10 and 16: 

As per claims 2, 10 and 16 Goldberg, Suliman Jr. and Werling teaches the printer matter of 
claim 1, sound recording media of claim 9 and video recording media of claim 15 as described above. 
Goldberg, Suliman Jr. and Werling does not teach in which said media and bound printed matter are 
one or more postcards bound into a book. However, Zorn teaches an advertising brochure and method 
for its use in column 1, lines 10-12 and further teaches "Advertising and promotional inserts are well 
known for magazines and other types of periodicals. These inserts can be as simple as a postcard insert 
that is placed between two pages of a magazine..." and "Another type of insert is an attached postcard 
that is secured to the magazine- by, for example, the center staples used to bind the pages of the 
magazine." (column 1, lines 16-19 and 22-24). Therefore, it would have been obvious to one of ordinary 
skill in the art at the time of the invention for Goldberg to bind postcards into a book. One would have 
been motivated to bind postcards into a book in order to advertise and increase the popularity of the 
business and increase profits. A book is defined as a written or printed work of fiction or nonfiction, 
usually on sheets of paper fastened or bound together within covers by dictionary.com. A magazine can 
be interpreted as a type of book with various written printed work such as stories or essays. 
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Claims 3, 11 and 17: 

As per claims 3, 1 1 and 17, Goldberg, Suliman Jr., Werling and Zorn teaches the printer matter 
of claim 2, sound recording media of claim 10 and video recording media of claim 16 as described above 
and Suliman Jr. further teaches in which media includes a postcard with form spaces for said reader's 
name and address, and said unique alphanumeric identifier, and a preprinted address for mailing said 
postcard to said publisher (paragraph 0003). Therefore, it would have been obvious to one of ordinary 
skill in the art at the time of the invention for Goldberg to include a postcard with spaces for reader's 
name and address, unique alphanumeric identifier and preprinted address for mailing. One would have 
been to motivated to include a postcard with spaces for reader's name and address, unique alphanumeric 
identifier and preprinted address for mailing in order to identify the customer(s) and product(s) and to 
have a preprinted address to forward this information to the publisher. 

14. Claims 4-6, 12-13 and 18-19 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Goldberg in view of Suliman Jr. et al. US Publication 2001/0053980 A1 in view of Werling US Publication 
2004/0007868 A1 as applied to claims 2-3, 10-1 1 and 16-17 above, and further in view of Page et al US 
Publication 2005/01021 97 A1 . 

Claims 4,12 and 18: 

As per claims 4, 12 and 18, Goldberg, Suliman Jr., and Werling teaches the printer matter of 
claim 1, sound recording media of claim 9 and video recording media of claim 15 as described above. 
Goldberg, Suliman Jr., and Werling does not teach a computer database system which enables said 
publisher to reward said reader for recommending said bound printed matter. However, Page et al. 
teaches message-based referral marketing in paragraph 0001 and further teaches "The invention 
facilitates storage of a database record identifying (i) the purchaser, (ii) a plurality of contacts designated 
by the purchaser, and (Hi) contact information (e.g., e-mail addresses) facilitating communication with the 
contacts." and "The present invention allows the service to give the customer the option to create a 
message (or append a promotion to an otherwise non-promotional message) that may result in a reward 
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to the customer." (paragraphs 0007 and 0008). Therefore, it would have been obvious to one of 
ordinary skill in the art at the time of the invention for Goldberg to reward reader for recommending 
printer matter. One would have been motivated to reward reader for recommending printer matter in 
order to increase profits and consumer awareness of the businesses products and services. However, 
while the publication of Page does not disclose abeut a reader, it does describe the limitations of the 
present application by storing information of readers (customers) and rewarding them for recommending 
a product. 

Claims 5, 13 and 19: 

As per claims 5, 13 and 19, Goldberg, Suliman Jr., Werling and Page teaches the printer 
matter of claim 4, sound recording media of claim 12 and video recording media of claim 18 as described 
above but does not teach in which said reward is remuneration. However, it would have been obvious to 
one of ordinary skill in the art at the time of the invention of Goldberg to add a monetary reward, such as 
a discount. According to Webster's II New Riverside Dictionary, remuneration is defined as: to pay 
(someone) for goods and services. 

Claim 6: 

As per claim 6, Goldberg, Suliman Jr., Werling and Page teaches the printer matter of claim 4 
as described above and Page further teaches which enables said publisher to evaluate the effectiveness 
of marketing programs (paragraph 0006). Therefore, it would have been obvious to one of ordinary skill 
in the art at the time of the invention for Goldberg to evaluate the effectiveness of marketing programs. 
One would have been motivated to evaluate the effectiveness of the marketing programs to understand 
which products are popular and comprehend whether the marketing program is successful or needs 
improvement. 
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Conclusion 



Any inquiry concerning this communication or earlier communications from the examiner should 
be directed to Matthew L. Hamilton whose telephone number is (571) 270-1837. The examiner can 
normally be reached on Monday-Friday 7:30a.m-5p.m EST alt Fridays off. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's supervisor, Eric 
Stamber can be reached on (571) 272-6724. The fax phone number for the organization where this 
application or proceeding is assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from the Patent Application 
Information Retrieval (PAIR) system. Status information for published applications may be obtained from 
either Private PAIR or Public PAIR. Status information for unpublished applications is available through 
Private PAIR only. For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic Business Center (EBC) 
at 866-217-9197 (toll-free). If you would like assistance from a USPTO Customer Service Representative 
or access to the automated information system, call 800-786-9199 (IN USA OR CANADA) or 571-272- 
1000. 



Patent Examiner 



Matthew Hamilton 




September 25, 2007 
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BOOKSELLERS LAMENT END OF OPRAH'S 

CLUB; [STATEWIDE Edition] 

CAROLE GOLDB ERG. Courant Boo ks Editor . Hartford Courant. 
Hartford, Conn.: Apr 14. 2002 . pg. G.3 

•* 

Abstract (Summary) 

They were reacting to Oprah Winfrey's decision to no longer use her 
TV show to announce regular Oprah's Book Club selections. 
Winfrey said April 5 that while she will occasionally recommend 
books on her show, "It has become harder and harder to find books 
on a monthly basis that I feel absolutely compelled to'share." 

Winfrey began the book club in 1996, and it's estimated her 



recommendation could increase the sales of a* book anywhere from 
600,000 to more than a million copies. (Winfrey earneid no money 
from the sales.) While her recommendations wfere at first monthly, 
they dropped to nine in 2000 and just six last year. > 

*• 

"We were very busy before Oprah came on the'scene, and we will be 
very busy after she departs," [Sarah Bedell] says, citing her store's 
personal service and its location in busy West Hartforci Center. Most 
important, she adds, is "we just plain like talking to people about 
everything. And we really enjoy talking about books.^ 

* Jum p to i ndexi ng ( document details) 



Other available formats: 

^> Abstract 

Find more documents like this: 
People: 

F Coady, Roxanne 
r Bedell, Sarah 
□ Winfrey, Oprah 
More options I 



Search 



Clear 



Full Text (553 words) 

(Copyright The Hartford Courant 2002) t \ 

Roxanne Coady says she's "bummed." . 

Anna Korsgren says it's too soon to gauge the impact. 

Sarah Bedell says it's a sad day for booksellers and book lovers, but 
she's not worried. 

They were reacting to Oprah Winfrey's decision' to no longer use her 
TV show to announce regular Oprah's Book Cjub selections. Winfrey 
said April 5 that while she will occasionally recommend books on her 
show, "It has become harder and harder to find books on a monthly 
basis that I feel absolutely compelled to share." 
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* . Document View 

■;: t • 

Coady, owner of R.J. Julia Booksellers in Madison, says she is 
dismayed. "It's not good for booksellers. Oprah Tras dpne a brilliant 
job of picking books that appeal to the occasional reader, as well as 
those who read frequently. She has really created readers." 

Winfrey began the book club in 1996, and it's estimated her 
recommendation could increase the sales of a book anywhere from 
600,000 to more than a million copies. (Winfrey earned no money 
from the sales.) While her recommendations were at ffrst monthly, 
they dropped to nine in 2000 and just six last year. :* 

"She's the best thing that's happened for bookstores [to attract] 
occasional readers in my 12 years" in the business, Coady says, 
adding that Winfrey was seen an "everywoman.":who understood 
what her audience was thinking and doing. 

Korsgren, merchandising and inventory manage? at Bprders' Books & 
Music in Farmington, says it's too soon to predjct the effect on future 
book sales. *\ 

"In the past, Oprah had a recognizable impact on sales," she says. 
"She's drawn attention to books and suggested them'lo those who 
wouldn't normally read them. 

"We hope people who started with Oprah and weren't readers before 
will stay with it." y 

Winfrey says there are other "exposures," such # as movie tie-ins, TV 
programs and newspaper stories that draw peo'ple to^ooks. 

On Tuesday, NBC announced it will launch a book club on the 
"Today" show in June. Each month, Katie Couric and/Matt Lauer will 
invite a bestselling author to recommend a book by ah undiscovered 
writer, and the next month will feature that author and members of 
community book clubs nationwide discussing the book. 

Sarah Bedell, who owns The Bookworm in West Hartford, is unfazed 
by Winfrey's decision. 

"We were very busy before Oprah came on the^cen^and we will be 
very busy after she departs," Bedell says, citinglher store's personal 
service and its location in busy West Hartford Cfcriter.^Most important, 
she adds, is "we just plain like talking to people^bouteverything. 
And we really enjoy talking about books." 

Book clubs, the women say, are not likely to be'adversely affected by 
Winfrey's decision. 

"They're still very, very, very strong" in this area, says.Bedell. "We 
keep them in mind when ordering from publishers." * 

Winfrey's selections may have helped clubs make informed choices, 
says Coady, but did not drive that process. 

R.J. Julia sponsors the Association for Book Clubs, of ©ABC, which 
offers such services as discounts, a newsletter'.. get-togethers with 
Coady and an annual free Book Club Symposium. > 
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This year's symposium will be held Tuesday at 7 p.mVat 768 Boston 
Post Road, Madison, and will include discussions on forming a group, 
book-club etiquette and best and worst books for cluBs. 

For reservations or information, call 203-245-3959. * 
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